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APPENDIX C 

The results of each individual airport market area's travel agent surveys are described in the 
following sections. 

A. Bullhead Ci~' (Laughlin/Bullhead City International) 

Responses were received from three travel agencies in the Laughlin/Bullhead City Airport 
area. Of the total airline ticket sales for these agencies, approximately 84 percent of the sales 
were for vacation/personal travel, versus 16 percent for business travel. The agencies 
indicated that approximately 6 percent of their total ticket sales were for departures from 
Laughlin/Bullhead City Airport, 88 percent from Las Vegas, Nevada, and 6 percent of their 
sales were for departures from other airports including Phoenix and Los Angeles. The top 
travel destinations noted by the travel agencies in the Bullhead City market include Hawaii, 
Mexico, Orlando, New York, and Seattle. Important factors that were considered by 
customers in this market when they purchased airline tickets and selected a departure airport 
included fares, frequency of service, and reliability of service. 

B. Flagstaff (Flagstaff-Pulliam Airport) 

All seven of the local Flagstaff travel agencies responded to the travel agency survey. Total 
airline ticket sales for these agencies were split 62 percent vacation/personal travel versus 
38 percent business travel. The agencies indicated that approximately 17 percent of their 
total ticket sales were for departures from the Flagstaff-Pulliam Airport, 62 percent from 
Phoenix, and 21 percent of their sales were for departures from other airports including 
Albuquerque, New Mexico; Las Vegas, Nevada; Tucson, Page, and Yuma. The top travel 
destinations from Flagstaff, noted by the travel agencies, include Los Angeles, San Diego, 
San Francisco, Denver, and Hawaii. The most important factors considered when purchasing 
airline tickets and selecting a departure airport were the cost of airline travel, frequency and 
reliability of service, scheduled versus charter service, and time of day preference. Travel 
agencies identified that increased fares were the main issue or deficiency associated with the 
market's air service. 

C. Grand Canyon (Grand Canyon National Park Airport) 

Only one response was received from a travel agency in the Grand Canyon National Park 
Airport area. Of the total airline ticket sales for this agency, sales for vacation/pleasure were 
95 percent, versus five percent for business travel. The agency indicated that approximately 
5 percent of their total ticket sales were for departures from the Grand Canyon National Park 
Airport, 45 percent were from both Prescott and Las Vegas, and five percent of their sales 
were for departures from Flagstaff. The top destinations noted by the travel agency in the 
Grand Canyon market include Seattle, Los Angeles, San Francisco, Sacramento, and Boston. 
If additional commercial airline service was provided to connecting hub airports in proximity 
to Arizona, this agency indicated that Las Vegas would best meet the needs of their 
customers, followed by the airports in Phoenix and Salt Lake City. 



D. Kingman (Kingman Airport) 

Three responses were received from travel agencies located in proximity to the Kingman 
Airport. Approximately 78 percent of the total ticket sales of these agencies were for 
vacation/personal travel, compared to 22 percent for business travel. The responding 
agencies indicated that approximately 4 percent of the local market area's travelers are using 
the Kingman Airport for their departures. Las Vegas is used for 81 percent of the departures 
for these agencies' clients and Phoenix is used for 15 percent of the departures. The top 
destinations noted by the travel agencies who responded to the survey include Chicago, New 
York, Orlando, Minneapolis, and Los Angeles. Cost of airline travel, reliability of service, 
scheduled versus charter service, and availability of large jet service were indicated by travel 
agents as important factors considered by their customers when they purchase airline tickets 
and select a departure airport. 

E. Lake Havasu City (Lake Havasu City Municipal Airport) 

Responses were received from three travel agencies in the Lake Havasu City Municipal 
Airport area. Of the total airline ticket sales for these agencies, approximately 83 percent of 
the sales were for vacation/personal travel, versus 17 percent for business travel. The 
responding agencies indicated that approximately 12 percent of the local travelers are using 
the Lake Havasu City Municipal Airport for their departures. In contrast, Las Vegas is used 
for 63 percent of their departures. Other airports used for departures include Phoenix, 
Prescott, and Los Angeles. Top travel destinations noted by Kingman area travel agencies 
include Portland, Seattle, Minneapolis, Chicago, and New York. All three of these travel 
agencies believe their customers would not be willing to pay higher fares for improved 
service because fares are already continuously rising. 

F. Page (Page Municipal Airport) 

Only one response was received from a travel agency in the Page Municipal Airport area. 
Of the total airline ticket sales for this agency, the sales for business and vacation/personal 
travel were divided as follows: 35 percent business and 55 percent vacation/personal. The 
remaining 10 percent was split equally between military, and bereavement travel. The agency 
indicated that approximately 24 percent of their total ticket sales were for departures from 
the Page Municipa! Airport and 76 percent of their sales were for departures from other 
airports including Phoenix, Las Vegas, Tucson, Flagstaff, and Farmington, New Mexico. 
The travel agency noted that their customers are regularly using non-local airports for their 
departures as a result of high ticket prices. The top travel destinations from Page, as noted 
by the travel agency, include Los Angeles, San Diego, Phoenix, Seattle, and Portland. If 
additional commercial airline service was provided to connecting hub airports in proximity 
to Arizona, the travel agency believed that additional service to Phoenix would best meet the 
needs of their customers, followed by new service to Las Vegas, Denver, and Salt Lake City. 



G. Prescott (Ernest A. Love Field) 

A large response was received from travel agents in the Prescott area. Ten agencies 
responded to the survey and provided data regarding air travel patterns of their customers. 
Of the total airline ticket sales for these agencies, approximately 82 percent of their sales 
were for vacation/personal travel, versus 18 percent for business travel. The agencies 
indicated that approximately 6 percent of their total ticket sales were for departures form the 
Ernest A. Love Airport, while 94 percent of their sales were for departures from other 
airports. The majority of their ticketing was for departures from Phoenix (92 percent), but 
tickets were also sold for departures from Flagstaff, Las Vegas, and Albuquerque. The top 
destinations noted by the travel agencies in the Prescott area include Los Angeles, San 
Diego, San Francisco, Hawaii, and Mexico. These travel agencies noted that several factors 
drive their customers' choice when selecting a departure airport. These factors include cost 
of airline travel, reliability and frequency of service, nonstop versus connecting service, and 
availability of aircraft with more than 30 seats. 

H. Safford (Safford Regional Airport) 

Responses were received from two travel agencies in the Safford Regional Airport area. Of 
the total airline ticket sales for these agencies, approximately 60 percent were for 
vacation/personal travel and 40 percent were for business travel. Since commercial air 
service is currently not available at Safford Regional Airport, none of the area passengers are 
presently using the Safford Regional Airport for departures. The majority of the passengers 
(68 percent) in the local market area are using Phoenix for their departures. Approximately 
30 percent of the passengers are using Tucson, while the remaining 2 percent are departing 
from E1 Paso, Texas. Top travel destinations noted by the Safford area travel agencies 
include Los Angeles, Orlando, Chicago, San Diego, and Dallas. 

I. Sedona (Sedona Airport) 

Five travel agencies in the Sedona Airport market area responded to this study's travel agent 
survey. Approximately 77 percent of the total ticket sales of these agencies vcere for 
vacation/personal travel, 20 percent were for business travel, and 3 percent were for military 
travel. Since commercial air service is currently not available at Sedona Airport, none of the 
area passengers are presently using the Sedona Airport for their departures. The responding 
agencies from the Sedona area indicated that approximately 90 percent of the local market 
area's travelers are using Phoenix for their departures. Other airports used for departures 
include Las Vegas and Flagstaff. The top destinations from Sedona noted by the travel 
agencies who responded to the survey include New York, Chicago, Los Angeles, Hawaii, 
and Europe (various locations). Three of the five travel agencies believed their customers 
would be willing to pay higher fares for improved service at an average additional amount 
of $27.50 per airline ticket. 



J. Show Low (Show Low Municipal Airport) 

Only one travel agency in the Show Low Municipal Airport area responded to the travel 
agents survey. Of the total airline ticket sales for this agency, 85 percent of the sales were 
for vacation/personal travel, 10 percent were for business travel, and 5 percent of the airline 
ticket sales were for military travel. The travel agency indicated that approximately 85 of 
their total ticket sales were for departures from Phoenix and 15 percent of their sales were 
for departures from other airports including Tucson, Albuquerque, and Las Vegas. Due to 
the recent return of scheduled commercial service to the Show Low area in May 1998, only 
a small percent of the local passengers use the service.. The top destinations noted by the 
travel agency in Show Low include Los Angeles, Chicago, Las Vegas, Washington, D.C., 
and Orlando. The travel agency noted that the most important factors considered by their 
customers when selecting a departure airport were cost of airline travel, nonstop versus 
connecting service, time of day preference, availability of large jet service, and availability 
of an aircraft with more than 30 seats. 

K. Sierra Vista (Sierra Vista Municipal Airport) 

A large response was received from travel agents in the Sierra Vista Municipal Airport area. 
Nine agencies responded to the survey and provided data regarding passenger travel patterns. 
Of the total airline ticket sales for these agencies, approximately 70 percent of the sales were 
for vacation/personal travel, versus 27 percent for business travel, and 3 percent for military. 
travel. The agencies indicated that approximately 5 percent of their total ticket sales were 
for departures from the Sierra Vista Municipal Airport. The majority of their tickets were 
for departures from Tucson (63 percent), but tickets were also sold for departures from 
Phoenix, Las Vegas, and Mexico. The top destinations noted by the travel agencies in the 
Sierra Vista area include Los Angeles, Las Vegas, San Diego, Mexico, and New York. The 
travel agencies noted that if additional commercial airline service was provided to connecting 
hub airports, additional service to Phoenix would best meet the needs of their customers, 
followed by new service to the hub airports in Las Vegas and Salt Lake City. 

L. Yuma (Yuma International Airport) 

All six of the local Yuma travel agencies responded to the travel agency survey. Total airline 
ticket sales for these agencies were distributed as follows: 54 percent vacation/personal 
travel, 44 percent business travel, and 2 percent military travel. The agencies indicated that 
approximately 38 percent of their total ticket sales were for departures from the Yuma 
International Airport. Approximately 33 percent of their sales were for departures from 
Phoenix and the remaining 29 percent of their sales were for departures from airports 
including San Diego, Los Angeles, and Las Vegas. The top travel destinations from Yuma, 
as noted by the travel agencies, include Washington D.C., Las Vegas, Los Angeles, Seattle, 
and Portland. The travel agencies noted that their customers have indicated that increasing 
fares are the most important issue related to the market's current air service. None of the 
travel agencies believed their customers would be willing to pay higher fares for improved 
air service. 



M. California Market Area 

Three responses were received from California travel agencies located in proximity to 
Arizona markets. Approximately 57 percent of the total ticket sales of these agencies were 
for vacation/personal travel, compared to 43 percent for business travel. The responding 
agencies indicated that approximately 31 percent of their total ticket sales were for departures 
from Phoenix, 2 percent from Yuma, 25 percent from San Diego, 13 percent from Ontario, 
California, 6 percent from Palm Springs, California, and the remaining 23 percent of sales 
were for departures from airports including Las Vegas and Los Angeles. Arizona airports 
appear to capture a notable percentage of passengers from nearby California markets. The 
top travel destinations noted by the travel agencies who responded to the survey include 
Sacramento, Seattle, various destinations in Mexico, Washington D.C., and Hawaii. The 
travel agencies noted that the most important factors considered by their customers when 
they select a departure airport include: cost of airline travel, nonstop versus connecting 
service, time of day preference, and reliability of service. 

N. New Mexico Market Area 

A large response was received from New Mexico travel agents located in proximity to 
Arizona markets. The seven responding travel agencies indicated that approximately 65 
percent of the total airline ticket sales were for vacation/personal travel, versus 32 percent 
for business travel, and 3 percent for military travel. Of the total airline ticket sales for these 
agencies, the majority of their ticketing (54 percent) was for departures from Albuquerque. 
Approximately 28 percent of their total ticket sales were for departures from Farmington, 
NM, while the remaining 18 percent were for departures from airports including Durango, 
Tucson, E1 Paso, Phoenix, Las Vegas, Gallup, and Palm Springs. From the survey Arizona 
results, it appears that airports have a minimal draw for passengers who are bound to and 
from New Mexico. The top destinations noted by these travel agencies include Los Angeles, 
Las Vegas, Denver, Dallas, and Orlando. If additional commercial airline service was 
provided to connecting hub airports, these travel agencies believed that additional service to 
Phoenix would best meet the needs of their customers, followed by the hub airports at Salt 
Lake City and Las Vegas. 

O. Utah Market Area 

Three responses were received from Utah travel agencies located in proximity to airports in 
Arizona. Of the total airline ticket sales for these agencies, the sales for business and 
vacation/personal travel were evenly divided at 50 percent each. The Utah travel agencies 
indicated that approximately 72 percent of their total ticket sales were for departures from 
Las Vegas, 10 percent of their sales were for departures from Cedar City, Utah, while the 
remaining 18 percent of ticket sales were for departures from St. George and Salt Lake City. 
Arizona airports do not appear to be attracting Utah travelers. The top travel destinations 
noted by the travel agencies in Utah included Los Angeles, Phoenix, Salt Lake City, Seattle, 
and New York. These agencies believe that the most important factors considered by their 
customers when selecting a departure airport were cost of airline travel, reliability of service, 



nonstop versus connecting service, and frequency of service. If additional commercial 
airline service were provided to connecting hub airports, the Utah travel agencies indicated 
that Las Vegas would best meet the needs of their customers, followed by Salt Lake City and 
Phoenix. 


